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The "mind-reading" system that is revolutionizing online business Do you know how to find out what

people really want to buy? (Not what you think they want, not what they say they want, but what

they really want?) The secret is asking the right questions - and the right questions are not what you

might expect. Ask is based on the compelling premise that you should never have to guess what

your prospects and customers are thinking. The Ask Formula revealed in this book has been used

to help build multimillion-dollar businesses in 23 different industries, generating over $100 million in

sales in the process. You'll discover why the Ask Formula is arguably the most powerful way to

discover exactly what people want to buy and how to give it to them - and in a way that makes

people fall in love with you and your company. In this tell-all book, expert online marketer Ryan

Levesque (featured on CNBC and Yahoo Finance and in The Miami Herald, The San Francisco

Chronicle, Mass Market Retailer, Bloomberg Businessweek, and more) turns everything you know

about customer surveys on its head. You'll discover how Ryan Levesque developed his proven

system for creating survey-based, customized sales funnels. And you'll also learn how you can

implement the same system in your own business - no matter your market. The Ask Formula

blueprint is laid out in clear and detailed steps for anyone to use and adapt. Whether you're an

aspiring Internet entrepreneur, advanced online marketer, or established business owner, this book

will both inspire you and show you how to skyrocket your online income - while creating a mass of

raving fans in the process - simply by asking the right questions in a surprisingly different way. For

people looking to scale up their business, Ask will utterly transform how you think about consumer

behavior and selling online.

Audible Audio Edition

Listening Length: 6 hoursÃ‚Â andÃ‚Â 13 minutes

Program Type: Audiobook

Version: Unabridged

Publisher: RL & Associates LLC

Audible.com Release Date: June 26, 2015

Whispersync for Voice: Ready

Language: English

ASIN: B010IA094S

Best Sellers Rank:   #59 inÃ‚Â Books > Business & Money > Marketing & Sales > Marketing > Web



Marketing   #99 inÃ‚Â Books > Business & Money > Processes & Infrastructure > E-Commerce  

#138 inÃ‚Â Books > Computers & Technology > Internet & Social Media

This is yet another book that is disturbingly perpetuating the epidemic you see in marketing books

on  these days. Upsells. The book is full of references to the author's paid software, course and

mastermind group. It skims over the details and is simply a lead on to the ultra expensive stuff the

author sells. The material is somewhat useful, but what with having to skip over upsells every other

page, you won't get much benefit out of it. Until of course you buy the upsells. Did I say upsells?

OK, so this is my first  review. An avid reader and purhase as much as possible here for the

convenience of it. Just never felt to compelled to leave a review until now.This book is gold. I first

listed to this on audible on a road trip. I couldn't wait to get back to start implementing what I had

learned. Incredible.I picked up the paperback so I could easily reference and write notes.What I

gained from this book was a game changer. I implemented the system and I learned things about

my market that I would have never guessed. I had been leaving so much money on the table

without that knowledge. Now, not only was I able to boost sales of my original product, but I'm also

developing products to fill in the holes in my market I previously didn't know existed. It's kept me

busy. And it's completely changed my business.

I've know about Ryan for a few years, which is why I picked up the book. I now understand why he's

had so much success in so many niches and industries. This is a must read for ANY online or offline

business owner, marketer, and direct response copywriter looking to clearly identify their EXACT

target audience, what they want, and how to give them what they want. And a lot of times it's not

what you think.ASK is also a book that shows you step by step how to skyrocket sales, build a

raving fanbase and rabid email list, and get your sales process running on autopilot.Ryan backs up

his claims with actual stats and live funnel data and metrics. He also reveals tests that bombed, and

why. Ryan shows you in great detail HOW to structure and implement his ASK formula. Not only

that, but he spoon feeds you proven, high converting word for word scripts and templates for your

videos, emails, landing pages, and surveys.What I love about this book (more like a blueprint) are

the REASONS WHY the ASK formula works in each step of the funnel and the psychology behind it.

It's obvious Ryan tests his stuff like a mad scientist...and enjoys it.



I have anxiously been awaiting the release date of this bookÃƒÂ¢Ã‚â‚¬Ã‚Â¦The wait was totally

worth it!As someone with an MBA, IÃƒÂ¢Ã‚â‚¬Ã‚â„¢ve sat through countless business classes and

RyanÃƒÂ¢Ã‚â‚¬Ã‚â„¢s approach to understanding your customers is one that is not only insightful

but also very informative. The Ask book gives great insights into how to get into the minds of your

customers to find out what THEY want in an easy-to-understand way and offers an in-depth

approach to understanding how to gain their trust and business.As a busy mom, I find it hard to find

any extra time in the day to sit down to read, however, with this book ÃƒÂ¢Ã‚â‚¬Ã‚â€œ I made the

time!

Ryan... what can I say other than this book is a MUST READ!If you're struggling with customer

development & understanding how to best serve the pains // needs of your audience... then this

book is a perfect addition to your library.But more than library... seriously put these strategies into

practice because they can & will absolutely generate positive ROI beyond anything you're doing

when it comes to your current digital marketing campaigns.Not satisfied... shoot me an email

kyle@digitalconversionlabs.com & I will personally refund you on behalf of Ryan. :)Happy Asking! ;)-

Kyle, CEO (Chief Experiment Officer)digitalconversionlabs.com

The author describes himself as "an aggressive student of marketing for more than 28

years,ÃƒÂ¢Ã‚â‚¬Ã‚Â• and as having sold more than $ 30m worth of marketing consulting services

to Fortune 100 companies such as Lipton, American Express, Colgate-Palmolive, Whirlpool,

Panasonic, AT&T, Kodak and Hallmark.The subtitle of this book is ÃƒÂ¢Ã‚â‚¬Ã‚Å“The

counterintuitive online formula to discover exactly what your customers want to buyÃƒÂ¢Ã‚â‚¬Ã‚Â¦

create a mass of raving fansÃƒÂ¢Ã‚â‚¬Ã‚Â¦ and take any business to the next

level.ÃƒÂ¢Ã‚â‚¬Ã‚Â• The author claims that his book is ÃƒÂ¢Ã‚â‚¬Ã‚Å“the

worldÃƒÂ¢Ã‚â‚¬Ã‚â„¢s most powerful marketing formulaÃƒÂ¢Ã‚â‚¬Ã‚Â¦ÃƒÂ¢Ã‚â‚¬Ã‚Â•The

process Levesque describes should make your customers feel that you are talking directly to them,

not at them. This is achieved through the ÃƒÂ¢Ã‚â‚¬Ã‚Å“Ask FormulaÃƒÂ¢Ã‚â‚¬Ã‚Â•, a way of

asking questions that will assist you to accurately determine what your customer wants, the

language of their context, and the issues and messages they want to hear. Asked correctly, they will

tell you what they want to buy, and under what conditions they will be willing to buy from

you.ÃƒÂ¢Ã‚â‚¬Ã‚Å“Instinctively, we ask people what they want. We think if we just ask them,

theyÃƒÂ¢Ã‚â‚¬Ã‚â„¢ll tell us, and we can sit back and watch the dollars pour in,ÃƒÂ¢Ã‚â‚¬Ã‚Â•

says Levesque.Steve Jobs, a man with a fine sense of what people will appreciate, said,



ÃƒÂ¢Ã‚â‚¬Ã‚Å“ItÃƒÂ¢Ã‚â‚¬Ã‚â„¢s really hard to design products by focus groups. A lot of times,

people donÃƒÂ¢Ã‚â‚¬Ã‚â„¢t know what they want until you show it to them.ÃƒÂ¢Ã‚â‚¬Ã‚Â• Henry

Ford believed that, ÃƒÂ¢Ã‚â‚¬Ã‚Å“If I had asked people what they wanted, they would have said

ÃƒÂ¢Ã‚â‚¬Ã‚Ëœfaster horses.ÃƒÂ¢Ã‚â‚¬Ã‚â„¢ÃƒÂ¢Ã‚â‚¬Ã‚Â•However, people are good at

answering what it is that they donÃƒÂ¢Ã‚â‚¬Ã‚â„¢t want, and what theyÃƒÂ¢Ã‚â‚¬Ã‚â„¢ve done

in the past. Had Ford asked his potential customers what they do not like about their horse, they

might have responded that it is too slow, needs feeding, or only carries one person at a time.The

purpose and value of this book is to offer a formula that will allow you to identify what your

customers want, even when your customers canÃƒÂ¢Ã‚â‚¬Ã‚â„¢t quite articulate it. This is the

value of the ÃƒÂ¢Ã‚â‚¬Ã‚Å“Ask Formula.ÃƒÂ¢Ã‚â‚¬Ã‚Â•The method the author uses is a set of

surveys. ÃƒÂ¢Ã‚â‚¬Ã‚Å“The secret to spectacular sales (is) all about asking the right questions, in

the right way, at the right time.ÃƒÂ¢Ã‚â‚¬Ã‚Â• LevesqueÃƒÂ¢Ã‚â‚¬Ã‚â„¢s formula has had

success in multiple businesses and has revitalized markets that were previously considered

dormant.When you are able to discover what your customer wants to buy through

ÃƒÂ¢Ã‚â‚¬Ã‚Å“somewhat counterintuitiveÃƒÂ¢Ã‚â‚¬Ã‚Â• questions, and you are able to

customize a solution for them, they are more likely to purchase from you. If, in addition, you can

completely automate this process so it does not require a conversation with every single customer,

you have a very powerful digital marketing system.Executed correctly, these automated surveys will

give you priceless information that will inform you of exactly what the customer wants to buy, and

when they are ready to buy it. When you are present with the exact product or service when they

are ready to buy, you will have a satisfied customer who will return for more.Through this process of

surveying potential customers, you will also be able to identify why they decided not to buy, so you

can revise your campaign or correct your offering. When you have this working accurately, you have

the ability to scale your business to something much, much larger.The hard work, however, lies in

getting the details of the process correct.The Ask Formula uses a combination of questions in

surveys in a very specific sequence, and requires that you act or adapt to the data you collect in

very specific ways. If you are broadly addressing the right group of people for your product or

service, the surveys or questions should appeal to their ÃƒÂ¢Ã‚â‚¬Ã‚Å“sense of self-discovery and

curiosity.ÃƒÂ¢Ã‚â‚¬Ã‚Â•The set of surveys operates like a funnel to assist you to clarify who is in

your market, to engage with them, and then, further down the funnel, to refine your marketing

approach to them and then to benefit by closing sales. LevesqueÃƒÂ¢Ã‚â‚¬Ã‚â„¢s

ÃƒÂ¢Ã‚â‚¬Ã‚Å“Survey Funnel StrategyÃƒÂ¢Ã‚â‚¬Ã‚Â• describe a step-by-step, detailed process

to apply in your online business.This funnel is significantly different to the common practice where



you, as a prospective customer click on an online ad, are led to a landing page. Here you are

immediately asked for your name and email address, and other details you probably would not like

to enter, in exchange for a free report or coupon. Then you are shown a webpage with a

ÃƒÂ¢Ã‚â‚¬Ã‚Å“one-size-fits-allÃƒÂ¢Ã‚â‚¬Ã‚Â• offering, and moved too rapidly to the payment

section for your payment details. Little surprise that the results are paltry.The Survey Funnel

Strategy offers a slower and more carefully crafted method that will allow you to really satisfy the

client so the buying decision is so much more likely. Essentially you succeed by never assuming

you know everything about your prospective customer, and you eliminate as much guesswork as

possible. Having collected real data, cleverly and carefully, you better understand your market and

the natural consumer language it uses.When people do not buy you need to understand that too, so

you can hone your approach for the future.While the logic of this process is obviously compelling,

the value of this book to anyone interested in micromarketing to a mass audience, lies in the clever

construction of these surveys and doing the hard work.Even if you do come to the conclusion that

this process is beyond your capability, and you do need to engage the authorÃƒÂ¢Ã‚â‚¬Ã‚â„¢s

company to do the work for you, you will have picked up great insights along the way.You will also

have seen proof of LevesqueÃƒÂ¢Ã‚â‚¬Ã‚â„¢s ability. You were self-selected as shown by the fact

that you bought the book. You do know how complex doing the work correctly is, and you are now

willing to buy it from a master.Readability Light ---+- SeriousInsights High --+-- LowPractical High

+---- Low*Ian Mann of Gateways consults internationally on leadership and strategy and is the

author of Strategy that Works.

Ask: The Counterintuitive Online Formula to Discover Exactly What Your Customers Want to

Buy...Create a Mass of Raving Fans...and Take Any Business to the Next Level Ask: The

Counterintuitive Online Method to Discover Exactly What Your Customers Want to Buy...Create a

Mass of Raving Fans...and Take Any Business to the Next Level Red Sox Fans Are from Mars,

Yankees Fans Are from Uranus: Why Red Sox Fans Are Smarter, Funnier, and Better Looking (In

Language Even Yankee Fans Can Understand) Making Rain with Events: Engage Your Tribe,

Create Raving Fans and Deliver Bottom Line Results with Event Marketing What Customers Want:

Using Outcome-Driven Innovation to Create Breakthrough Products and Services: Using

Outcome-Driven Innovation to Create Breakthrough ... (Marketing/Sales/Advertising & Promotion)

Business Turnaround Blueprint: Take Back Control of Your Business and Turnaround Any Area of

Poor Performance (A Business Book for the Hard-Working Business Owner) Raving Fans: A

Revolutionary Approach To Customer Service The GopherHaul guide on how to get customers for

http://privateebooks.com/en-us/read-book/0B7mm/ask-the-counterintuitive-online-formula-to-discover-exactly-what-your-customers-want-to-buy-create-a-mass-of-raving-fans-and-take-any-business-to-the-next-level.pdf?r=U1YwrGjojdUpakl8sAycDON0iX3q993%2BN22Y7aqAz6w%3D


your landscaping and lawn care business - Volume 3.: Anyone can start a landscaping or lawn care

... customers. This book will show you how. Breakthrough Business Development: A 90-Day Plan to

Build Your Client Base and Take Your Business to the Next Level PRODUCT LISTING FORMULA

(FOR YOUR E-COMMERCE BUSINESS): How to Write Amazing  Product Listing That Converts

Into Paying Customers Ã¢â‚¬â€œ Watch ... Finish (E-Commerce from AÃ¢â‚¬â€œZ Series Book 3)

ALEXA: 2000 BEST AND FUNNY THINGS TO ASK ALEXA: LONGEST LIST OF TOP

QUESTIONS TO ASK ALEXA Ã¢â‚¬â€œ NEVER RUN OUT OF QUESTIONS TO ASK ALEXA

Lunch Box Recipes: Light Up Your Kids' Faces And Take Lunch To The Next Level With 49

Satisfying And Nutritious Lunch Box Recipes That Take Minutes to Make How to Sell Without

Selling: Step-By-Step Marketing Formula to Attract Ready-to-Buy Clients...Create Passive Income

and Make More Money While Making a Difference WEBINAR & BLOGGING FORMULA (2016):

Create an Online Business by Learning How to Blog & Sell on a Webinar (2 Book Bundle) The

Power of When: Discover Your Chronotype--and the Best Time to Eat Lunch, Ask for a Raise, Have

Sex, Write a Novel, Take Your Meds, and More Value Proposition Design: How to Create Products

and Services Customers Want (Strategyzer) What Customers Want: Using Outcome-Driven

Innovation to Create Breakthrough Products and Services The New Sugar Busters! Shopper's

Guide: Discover Which Foods to Buy (And Which to Avoid) on Your Next Trip to the Grocery Store

Passive Income: 25+ Easy Ways to Start an Online Business, Create a Passive Income Stream,

and Achieve Financial Freedom - How to Start an Online Business and Make Money from Home

Instagram Marketing for Dummies-The Complete Guide to Instagram Marketing: Learn Exactly How

to Create Your Instagram Marketing Strategy From Scratch and Optimize Your Strategy for

Long-Term Success. 

https://octavia-carlston.firebaseapp.com/contact.html
https://octavia-carlston.firebaseapp.com/dmca.html
https://octavia-carlston.firebaseapp.com/privacy-policy.html
https://octavia-carlston.firebaseapp.com/faq.html

